
T RU T H IN  ADVERT IS IN G 
 

If you find a  bre e de r  through an adve r tis e me nt (inte rne t, magazine , ne ws pape r), DON’T  
BELIEVE ALL YOU READ OR ARE T OLD!!! 
 
Mos t who bre e d as  a  bus ine s s  are  out to maximize  the ir  profit and make  as  many s ale s  
as  pos s ible .  T he ir  bre e ding philos ophy is  NOT  to provide  you with a  good quality pup – 
it is  to pump out as  many pups  as  pos s ible , and s e ll the m off for  as  much mone y as  the y 
can ge t. 
 
 
 If you are  thinking about purchas ing a  pup s ight uns e e n ove r  the  inte rne t, S T OP  
AN D CON S IDER: 
 

*You don’t e ve n know what the  pare nts  look like .  If you are  s e nt picture s , 
do you know if the s e  are  the  “re al” pare nts ?  *What about the ir  
te mpe rame nts ?  T hink you will be  told if the  pare nts  are  ove r ly s hy or  
aggre s s ive ?  NOT  A CHANCE! 

  *You may or  may not ge t the  pup you think you are  ge tting.  Bait and s witch 
is  a  VERY common s ale s  tactic . 
  *What is  the  condition of the  bre e de r’s  facility?  Pre tty picture s  on a  
we bs ite  may hide  a  horr ible  re ality. 
  *T hink you are  s aving mone y?  While  inte rne t pups  are  ge ne rally le s s  
e xpe ns ive , you ofte n mus t pay the  s hipping charge s  ($200- $300).  If your  pup is  s ick, or  
if you de cide  to re turn the  pup (which is  no gimme , e s pe cially if you e xpe ct a  re fund), 
you s till mus t pay the  re turn s hipme nt.  If you ke e p your  s ick puppy, the  ve t bills  can 
rack up ve ry quickly. 
 
 Anyone  who bre e ds  as  the ir  pr imary or  s upple me ntary s ource  of income  has  a  
built- in conflict of inte re s t.  T he y have  a  capital inve s tme nt in the ir  bre e ding s tock.  
T he y have  bus ine s s  e xpe ns e s , and the y want to minimize  the ir  cos ts .  T he ir  pr incipal 
bre e ding philos ophy is  to maximize  profit.  T his  me ans  the y don’t want to cull bre e ding 
s tock with known he alth/ te mpe rame nt proble ms .  
 

A B AD B REEDER IS  U S U ALLY A GREAT  S ALES MAN ! 
 
 T he  goal of ‘bre e d for  gre e d’ type s  of bre e de rs  is  to make  as  many s ale s  as  
pos s ible .  As  crafty s ale s  pe ople , the y may we ll te ll you what the y think you want to 
he ar : 
 
  *”We  don’t have  he alth proble ms  in our  line .” 
  * “No, the s e  dogs  don’t ge t ve ry big.” 
  * “No, the s e  dogs  don’t s he d much.” 



  * “Our  dogs  do fine  in re ally hot, humid we athe r .  T he y make  gre at 
backyard dogs .” 
  * “All our  dogs  are  s how quality, but we  don’t s how be caus e  it’s  a ll 
politics .” 
  * “We  don’t che ck hips /e lbows  be caus e  it is  NOT  a ge ne tic  proble m.  If a  
dog has  proble ms , it’s  the  buye r’s  fault, be caus e  the y ove re xe rcis e d, unde re xe rcis e d, 
le t puppie s  go up/down s tairs , didn’t fe e d the  prope r  food, ove rfe d, didn’t give  the m the  
s upple me nts  we  s e ll, e tc .”             
  * “T he  AKC won’t le t us  bre e d unhe althy dogs .” 
  * “Europe an dogs  are  he althie r  than Ame rican dogs .” 
  * “No, we  are  NOT  a puppy mill.” 
 

T HES E ARE ALL LIES .  
WOU LD YOU  KN OW T HIS  IF  YOU  HADN ’T  B EEN  T OLD? 

 
T he  fact is , the s e  bre e de rs  know jus t what to s ay, and how to s ay it, to fool you – the ir  
bus ine s s  de pe nds  on making you be lie ve  what you are  told without any proof or  
e vide nce .  T he y are  e xpe r ts  a t bamboozling the  ave rage  buye r .  Chance s  are , if you 
s tar t as king too many que s tions , or  if you challe nge  the ir  c laims , the y will quickly 
te rminate  the  conve rs ation. 
 

B AD B REEDERS  T HRIVE WHERE B U YERS  ARE B LIN DLY 
T RU S T IN G,  ILL- IN FORMED,  

AN D JU S T  LOOKIN G FOR A P U P P Y! 
 

DON ’T  BE EXP LOIT ED – BE AN  IN FORMED 
BU YER! 

 
 


